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Unit of Instruction 

Unit Overview 

Title:  Visual literacy – advertising rhetorical terms 

Author:  Larissa Wright-Elson Grade Level: 11th 

Subject(s) Addressed: Please check all that apply 

Arts (Visual and Musical) 

Communication 

English/Language Arts 

Employability   

Geography   

Government and Citizenship 

History  

Library/Information Literacy  

Mathematics 

Science 

Skills for a Healthy Life  

Technology  

World Language  

Other:  

Duration:  3 weeks 

Synopsis:  Learning about visual literacy and creating ads/visual messages 

Desired Results 

Enduring 

Understanding: 

Visual messages require the same analysis and understanding as written 

messages 

Essential Question: How do we communicate through images instead of words? 

 

Standards: Content, Cultural, Performance, &/or Grade Level Equivalents 

Standard: Text & Reference Number 

(if applicable) 

Method of Assessment: Written Product, Quiz, Model, etc. 

The student expresses 

opinion/differentiates fact from 

opinion/critiques the effectiveness of 

text by [10] 4.7.1 Identifying 

bias/propaganda by citing textual 

evidence*(L) 

Informal discussion of text 

[10] 4.7.2 Identifying author’s 

purpose (e.g., to narrate, inform, 

entertain, explain, persuade) by citing 

textual evidence* 

Informal discussion of text 

The student demonstrates 

understanding of main 

ideas/arguments by [10] 4.3.6 Using 

evidence from the text to 

evaluate the power, logic, 

reasonableness, and audience appeal 

of arguments (e.g., identifies bias and 

propaganda techniques, emotional 

effect of specific word choices and 

sentence structures, well-supported 

logical arguments)* 

Informal discussion of text 

The student writes for a variety of 

purposes and 

audiences by [10] 4.2.2 Writing in a 

Creation of two rhetorical term print ads 

See attached assessment rubric 
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variety of nonfiction 

forms (e.g., letter, report, 

autobiography, and/or essay) to 

inform, describe or persuade* 

  

  

 

Knowledge & Skills: Knowledge & skills students will need in order to successfully complete the 

Culminating Task 

Students Need to Know: Students Need to be Able to: 

• That communication takes place 

with writing and the creation of 

images (photos, paintings, etc.) 

• rhetoric and rhetorical terms 

• understand their rhetorical terms 

• use a digital camera 

• use digital image editing software 

Evidence of Understanding 

Culminating 

Performance Task: 

Scoring Guide Attached 

 

Types of Understanding 

Culminating 

Performance Task 

Emphasizes: 

Application 

Empathy 

Explanation 

Interpretation 

Perspective 

Self-Knowledge 

Student Self-Assessment, 

Logs, and Peer Reviews: 

 

Written, Oral, or Visual 

Products: 

Two advertisements for rhetorical terms 

Formal Observations or 

Interviews of Students: 

 

Quizzes & Tests:  

Public Performances, 

Exhibits, &/or Models: 

Advertisements for rhetorical terms will be on display in the classroom 

and posted on the class rhetorical terms wiki 

Learning Experiences & Instruction 

Handouts Attached 

Activity: Timeline: 

Guiding Question: how do the images used 

communicate in conjunction with the 

words? 

Activity: analyze television (including 

Dove soap ad of how to create a “super 

model”) and print ads using SOAPSS 

(subject, occasion, audience, purpose, 

speaker, and significance) 

Assessment: informal discussion 

45 minute class period 

Guiding Question: how do the images used 

communicate in conjunction with the 

words? 

Activity: analyze print ads from the local 

paper using SOAPSS 

80 minute class period 
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Assessment: informal discussion 

Guiding Question: 

Activity: review sheets on CRAP - analyze 

print ads from the local paper using CRAP 

elements of design – rewrite ads using 

CRAP 

Assessment: class review of before/after 

ads 

80 minute class period 

Guiding Question: how do we manipulate 

images to communicate more effectively? 

Activity: play with Photoshop Elements 

using layers – 2 photos provided by teacher 

– review discussion of Dove ad 

Assessment: 

Two 45 minute class periods 

Use collage and visual pun lesson plans as guides 

http://www.adobe.com/education/digkids/lessons/collage.html 

http://www.adobe.com/education/digkids/lessons/punfun.html 

Guiding Question: 

Activity: plan and storyboard a sample 

rhetorical term ad – take photos and edit 

using SmartBoard and Photoshop Elements 

(adapting the tips from the Adobe lessons 

on creating visual puns and idioms) 

Assessment: class discussion of 

effectiveness of message communication 

80 minute period – see attached handout 

Guiding Question: how can we learn how 

written language functions by 

communicating the terms with images? 

Activity: presentation and review of created 

ads – two weeks from last class (students 

have had access to computers and some 

class time) 

Assessment: rubric 

80 minute period 

Other Considerations 

Accommodations to 

be Inclusive of All 

Students: 

 

Author’s Reflection:  

Why is this a good 

Unit? 

This unit gets students to create using their visual and media literacy skills. It 

was a successful unit last year and the first AP Language synthesis question 

was based on advertising. 

Materials Needed: • saved ads from YouTube 

• presentation and activities on CRAP 

• ads from Anchorage Daily News  

• magazine print ads, especially alcohol ads 

• sample photos loaded on computers or in dropbox 

• laptops 

• list of rhetorical terms 

• ads from last year (in classroom) 

Resources: • Adobe lesson plan page 

• Non-designers Design Book by Robin Williams 

 

 



Visual Literacy: Rhetorical terms advertisements  

      

Teacher Name: Ms. Wright-Elson     

      

      

Student Name:     ________________________________________    

      

CATEGORY 4 3 2 1  

Graphics - Relevance All graphics are related to the 

topic and make it easier to 

understand. All borrowed 

graphics have a source 

citation. 

All graphics are related to the 

topic and most make it easier 

to understand. All borrowed 

graphics have a source 

citation. 

All graphics relate to the 

topic. Most borrowed 

graphics have a source 

citation. 

Graphics do not relate to the 

topic OR several borrowed 

graphics do not have a source 

citation. 

 

Graphics - Originality The graphics used in the ad 

reflect a exceptional degree 

of student creativity in their 

creation and/or display. 

One or two of the graphics 

used in the ad reflect student 

creativity in their creation 

and/or display. 

The graphics are made by the 

student, but are based on the 

designs or ideas of others. 

No graphics made by the 

student are included. 

 

Required Elements The ad includes all required 

elements as well as 

additional information. 

1)term 2)definition 

3)example (should be ad 

itself) 4)memorable 

All required elements are 

included ad. 1)term 

2)definition 3)example 

(should be ad itself) 

4)memorable 

All but 1 of the required 

elements are included on the 

poster. 1)term 2)definition 

3)example (should be ad 

itself) 4)memorable 

Several required elements 

were missing. 1)term 

2)definition 3)example 

(should be ad itself) 

4)memorable 

 



Content - Accuracy All required elements are 

also accurate on the ad. 

Required elements are 

accurate but one may be 

misleading on the ad. 

Required elements are 

accurate but two or more 

may be misleading or 

incorrect on the ad. 

Required elements are 

accurate but most are 

misleading or incorrect on 

the ad. 

 

Attractiveness The ad is exceptionally 

attractive in terms of design, 

layout, and neatness. 

The ad is attractive in terms 

of design, layout and 

neatness. 

The ad is acceptably 

attractive though it may be a 

bit messy. 

The ad is distractingly messy 

or very poorly designed. It is 

not attractive. 

 

Rhetorical strategies Rhetorical strategies are 

well-employed in the layout, 

text, and images of the ad. 

Rhetorical strategies are 

employed in the layout, text, 

and images of the ad. 

Rhetorical strategies are 

attempted in the layout, text, 

and images of the ad. 

Rhetorical strategies are 

attempted in the layout, text, 

and images of the ad but may 

be unclear or absent in some 

areas. 

 

 



Imagining your ads

 ADS DUE 10/11

Photographs communicate
Advertisements incorporate rhetorical strategies for the purpose of sending a 
message - “buy this” “do this” “help us” ~ The ads you create must purposely use 
rhetorical strategies too and the first steps are to plan well and take good pictures.

The photos you take 

and how you decide 

to manipulate and edit 

them will help you 

tell the story of the 

rhetorical term in 

your ad. Once you 

have a good idea then 

make a plan for how to execute your idea and create 

a professional product. You many need to take sev-

eral photos that you can later edit together into one 

image. Here is a list of required “stuff” to keep in 

mind as you plan your ad, note that this is the 

SOAPStone acronym we’ve been using for rhetorical 

analysis in writing:

Speaker: Who is the creator of this message?

Occasion: What is the reason for this piece? What 

event led to its publication or development?

Audience: Who was the document created for? 

Purpose: What is the speaker’s purpose? In what 

ways does the author convey this message? How is 

the speaker trying to spark a reaction in the audi-

ence?  What images show the speaker’s tone?  

Subject: What is the subject of the piece?  How do 

you know this? How has the subject been selected 

and presented by the creator?

Tone: What is the author’s attitude toward the sub-

ject?  How is the writer’s attitude revealed? 

Before editing - make a plan
Photo editing software 

can help you create a 
great ad, but first you 
need to have a plan. Af-
ter you have drawn what 
you imagine your ad to 
look like, take the photos 
(may be several different 
ones) and figure out how 
elements of the photos 

will become one great ad. Remember, you can cut pieces 
out, rotate objects, blend two photos, and even change 
colors. There are great tutorials and ideas available to 
help you get started. 
http://www.photoshopcafe.com/tut_photo.htm
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Taking the Pictures
To create a great ad, you need to start with great pictures. Try “bracketing” the 
practice of taking several shots of the same subject using different camera settings. 
Digital cameras have lots of settings that can help you create a great photo. Prac-
tice changing them around to see how they effect your results.

Color
Bold color can make an impact but so can the absence of color. When 

planning your images and actually taking photos, look at the colors in 

the foreground and the background, is there something that may add or 

detract from the message you want to convey? You can also set your 

camera to take pictures in black & white or sepia tone, or remove the 

color in the editing process on your computer.

Composition
Composition is how you set up your shot and the arrangement of ele-

ments in the shot. Sure, you can crop and manipulate when you edit 

later, but you will save time now if you think about how it all looks 

through your viewfinder. Remember, simpler is likely better. Don’t clut-

ter up your photos with elements that will detract or distract from the 

message of your ad. Move things, move yourself before you point and 

shoot, and your photo may change for the better.

Focus
Make sure your photo is in focus! Unless the blur is a creative decision, 

you want people to know what you photographed. many digital cameras 

have a setting just for “kids & pets” or other fast/sudden moving ob-

jects. Since a flash may bring a subject into focus but also wash it out, 

try bracketing with different ISO settings (shutter and light) to take the 

picture faster while still letting light in.

Wikipedia has some great overviews of picture taking. Try this one: 

http://en.wikipedia.org/wiki/Composition_%28visual_arts%29
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